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Our distinctive 6-sheet poster campaign employed the unmistakeable Cadbury’s branding to 
establish total ownership of the chocolate finger concept. With fun executions that brought the 
stick biscuits to life, we succeeded in creating iconic advertising for an iconic brand.

We also launched Cadbury’s Jestives by using the power of TV to communicate the great British love affair with the choccy biscuit - 
particularly one covered in Cadbury chocolate. Aimed at the younger market, the fun and lively personality of the commercial - 
which featured a Bad Manners’ soundtrack - helped ensure strong brand awareness and a 75% return on investment in just 6 months.




